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Screen For 



"Action Group" 



Current users of brand 

Regular users of brand 

Current or future users of the 

Former users of brand 

Quota according to age and sex 

product category, quoted according 

Potential switchers to category 


to age and sex 

Current users of product category 



Sample Size 30 

Sample Size 50 

Sample Size 50 

Establish Threshold 



By using a picture of a key or 

By using a slide depiciting 

By showing a slide of a familiar 

coke bottle. 

8 different designs/shapes. 

subject for 1/10, 3/10, 7/10, and 1 

No balancing of samples in terms 

No balancing of samples in 

second. Balance samples in terms 

of acuity. 

terms of acuity. 

of speed with which an individual 
identifies a test stimulus. 

Viewing of Test Exhibit 

Begin viewing ad at 2 stops on the 



T-Scope before threshold. Continue 

View ad 3 times 

View ad 4 times 

exposing ad until respondent 



identifies all elements, or until 

Print Outdoor 

Exposure time - 

the 30th exposure. There is about 

1. threshold threshold 

1/10, 4/10, 7/10, 1 second 

a 25% increase in exposure length 

2. 10 seconds 1 second 


from one setting to the next. 

3. unlimited 5 seconds 


Questions Asked After Each Exposure 



Respondent asked to tell interviewer 

Respondent asked to report 

Respondent asked to describe 

"whatever you think you see ... 

what words and illustrations 

everything that he saw, read. 

, the picture, the brand name, 

he perceived, and to identify 

or observed. 

the headline, the product 

the product, brand, style anc 


advertised or anything else you 

what he thought was the main 


see," 

idea of the ad. 


Questions Asked Subsequent To The 

• 


T-Scope Evaluation 
~K surmutry of what was said or 


NONE 

shown in the ad.. Re-exposure to 

NONE 

the ad, followed by a summary of 
what was said or shown and a profile 
of the ad. 



SSfr S8ZS5/OS 




Source: https://www.industrydocuments.ucsf.edu/docs/kfpj0004 



